
 
 

Amnesty International UK 
 
 

 
JOB TITLE  Direct Marketing Executive 
 
TEAM Individual Giving 
 
DEPARTMENT 

 
Fundraising 

 
REPORTS TO Supporter Acquisition Manager 
 
RESPONSIBLE FOR Volunteers, as required  
 
SCALE 

 
Grade 3 

 
HOURS PER WEEK 

 
35 

 
 
OVERALL PURPOSE OF THE JOB 

 
The role of the Direct Marketing Executive is to support the development and delivery of 
direct marketing activity in order to recruit, retain and develop supporters in accordance with 
AIUK’s direct marketing and supporter development strategy.  
 
The post holder will provide support to the Direct Marketing Managers and Senior 
Executives and will also manage specific direct marketing projects in order to raise money 
for Amnesty International in the UK and promote the AIUK brand. 
 
Approaches used could include: direct mail, telemarketing, digital, press, Face-to-Face 
fundraising and other forms of communication as appropriate. 
 
 
 MAIN TASKS:  

 
Project management 

1. To plan and manage specific direct marketing projects as delegated by the Direct 
Marketing Manager, ensuring campaigns are delivered on time and within budget. 

2. To properly brief external agencies and internal stakeholders on all elements of owned 
campaigns 

3. To monitor results and analysis of direct marketing activity and implement appropriate 
changes to ensure campaign targets are achieved. 

4. To carry out administration for the direct marketing team, when needed 

 

 

Budgets and planning 

5. To help plan and develop the direct marketing strategy and objectives as part of the 
Direct Marketing team and to work with team members on specific projects as required.  

6. To contribute to the development of team budgets and plans for owned areas of activity. 

7. To monitor and report on income and expenditure for all owned campaigns and 
channels. 

 

Creative development 

8. To brief, evaluate and proof copy/ artwork, ensuring that creative is delivered to brief and 
the highest standard of quality 



9. To research Amnesty’s work and other essential background information to inform the 
development of effective fundraising communications. 

10. To work closely with the Digital, Communications, Planning and Design team to ensure 
that communications develop and reinforce the Amnesty International brand. 

11. To work closely with Priority Campaigns and other teams to ensure an integrated 
approach to supporter recruitment and development and to ensure that key campaigning 
themes and actions are reinforced where possible through direct marketing activity. 

 

Working with stakeholders 

12. To manage the performance and day-to-day relationships with external agencies. 

13. To work with the Database management team to produce accurate data selections and 
effective reporting 

14. To liaise closely with the Supporter Care Team to answer supporter enquiries promptly, 
monitor response to direct marketing activity and to develop fulfilment systems and 
materials. 

15. To ensure that office volunteers and/or activists and members contribute effectively to 
the work of AIUK, by establishing and maintaining appropriate working relationships. 

 

Other 

16. To keep up-to-date with developments in the fundraising sector to ensure best practice 
and compliance procedure are followed on all campaigns 

17. To deliver all aspects of this job description in accordance with AIUK’s Equality and 
Diversity Policy.    

18. To undertake any other relevant duties or projects delegated by the line manager, which 
are in line with the responsibilities of the post. 

19. To take responsibility for their own health, safety and welfare, comply with AIUK H&S 
policy and procedures, and not act in any way that compromises the safety of 
themselves, colleagues or the public.  
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PERSON SPECIFICATION 

  Job Title: Direct Marketing Executive  

ESSENTIAL 

Knowledge/ 
Qualification 

Understanding of the principles of fundraising and what motivates 
people to give 

Knowledge and understanding of marketing strategy and tactics to 
recruit, develop and retain customers  

 Understanding of digital marketing 

Experience 
Experience of delivering marketing campaigns 

Experience of delivering multiple projects on time 

Demonstrable experience of effective project planning and scheduling 

Skills 
 
 
 
 
 

Ability to interpret numerical and statistical information 

Ability to develop and use spreadsheets to monitor and forecast 
performance 

Ability to organise and prioritise a demanding workload 

Experience of managing relationships with external agencies and 
suppliers 

Ability to work effectively as part of a team 

Ability to evaluate/proof copy and design 

Ability to work on own initiative 

Creative with an ability to develop and implement innovative solutions 
and ideas 

General Willingness and ability to learn and develop new skills 

Amnesty’s aims 
and objectives 

Understanding and commitment for the aims and objectives of 
Amnesty. 

Equal 
Opportunities 

Understanding of and commitment to Equal Opportunities 

DESIRABLE 

Experience Experience of working in the fundraising sector 

General 

 
On a rare, ad hoc basis: ability to work unsocial hours 
and/occasionally to stay away from home overnight (scheduled in 
advance) 
 

 


